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What We Did

« Specific conversations with 15 organizations
— Health care (3)
— Educational (2)
— Religious(4)
— Arts (1)
— Environmental (3)
— Social Service (2)
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What Affects Marketing

Economy

— Organization’s budget

— Perception of donor hesitancy
— Concern about risk

Staff changes

Campaign status

Organizational leadership
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Marketing Keys

« Know your audience
— Donor demographics
— Timing
— Internal vs. external
— Movement from annual to major donors

 Be consistent



Do what
you can
with
what you
have
where
you are.

Theodore
Roosevelt



Marketing Keys

« Stewardship

 Different messages
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From NCPP Presentation by Meryl Cosentino and Mary Lou Murphy, St. Francis
Hospital, Roslyn, NY. Used w/ permission.



Marketing Keys

- Communication strategy based on
fundamental principles
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Marketing Keys

« Reach audience in multiple ways
— Social media
— Wraps on magazines
— Telemarketing
— Quick Response Codes (QR)






What’s Working

Repeat gifts

Ads Iin organization publications
e Less technical, more donor stories

 Postcards
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What’s Working

e Personalization Assured annual income

That's what happens when you create a charitable gift
annuity at Harvard Business School. Your lifalong
income iz backed by Harvard.

Cziven your date of birth as noted
in HBS records, your anmity's
effective yield would be locked
9 1{];" in at g.1%:, no matter what lies

L /0 ghead for the financial markets.
This yield assumes that you create
your HBS life-income gift before
June 3o, 2012, and that you opt to defer receiving your
income payments from Harvard until you are &s. There
are lots of other options that could fit fior yow.

The process to establish your anmity is amazingly
simple. [t's a win-win for you and HBES.

Mosas e

Professor Howard Stevenson, MBA "G5, DRA "G

YOUR YIELDS

Contact Peber V. B, Dol 2t HBES for details.
E-muil: pdople @ hbsadu

Dipect tedephone: By 495 2745

Tell-dree: &7 744 7770




What’s Working

« Thematic messaging
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Dear [prefix] [last name],

True to its mission, Mortheastern continues to be a genuinely unigue
university, providing an education effectively merging classroom studies
with real-world experience.

Many alumni and friends ask how they can suppart that unique mission while alsao
meeting their own need for stable income in retirement. For these individuals, we
offer charitable gift annuities, which can help vou make a substantial gift while
increasing your own income.

Your gift of $10,000 or more of cash or stods to fund a chantable gift annuity [links
to: http:/Sfwww.legacy.va/neu/articles/2.html] provides:
» An additional source of lifetime income foryou, vour spouse, ar another
significant person
» A potential increase inthe income yvou are currently receiving from your other
fixed income investments
o Animmediate tax deduction for a portion of your gift
» Mo capital gains tax due when you transfer appreciated assets to vour gift
plan

Best of all, you can direct your legacy gift to the college or program of your
choice.

Sample rates for a $10,000 gift annuity on a single life:

Age at time of gift 65 70 75 &0 B5
Deferred rate 5.0% 5.8% 6.4% 7. 2% 3.1%
Charitable deduction £2,079 £3,064 £3,850 £4,6009 5,412
Annual payment to vou £550 £580 £640 £720 £810

Examples are forillusratve purpases only. Benefits dependon age and timing af gift. TwaoJife rares are
availzble upon request.

Interested?

Contact Elizabeth Hill [emailtg: aiftplanning@neu.edu] in the Office of Gift Flanning
to learn more.

If vou have already included Mortheasternin your estate plans, please let us know
[emailto: giftplanning@neu.edu], so that we may thank yvou and welcome you into
the Frank Palmer Speare Society.[link to: htkp: /v legacy. va/neu/giving 2. htmi]

Office of Gift Planning
giftplanning@ney.edu
017.373.2030
waww.northeastern.edu/aiftplanning




What’s Causing Problems

* Internal disorganization

* Direct mal

 Unfocused audience and/or
message
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Program Effectiveness

 Establishing a baseline
- Show growth year over year

 Pipeline of planned gifts

Don’t judge each day by the
harvest you reap., but by the
seeds you plant.

Robert Louis Stevenson
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Conclusion

* The power of influence
— Strategy
— Messaging
— Vehicles
— Audience

He who influences the thought
of his times influences the
times that follow. ., . evert Hubbar
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Questions?

Contact: Edie Matulka, Senior Consultant
or

Ann McPherson, Marketing Consultant

E-mail: ematulka@pgcalc.com

amcpherson@pgcalc.com



