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Agenda 

• What we did 

• Marketing factors 

• Keys to marketing annuities 

• What’s working and what’s not 

 

©2011 PG Calc Effective Marketing of Gift Annuities 



PG Calc  |  Invested in your mission 

©2011 PG Calc Effective Marketing of Gift Annuities 

What We Did 

• Specific conversations with 15 organizations 

– Health care (3) 

– Educational (2) 

– Religious(4) 

– Arts (1) 

– Environmental (3) 

– Social Service (2) 
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What Affects Marketing 

• Economy 

– Organization’s budget 

– Perception of donor hesitancy 

– Concern about risk 

• Staff changes 

• Campaign status 

• Organizational leadership 
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Marketing Keys 

• Know your audience 

– Donor demographics 

– Timing 

– Internal vs. external  

– Movement from annual to major donors 

• Be consistent 
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Do what 
you can 
with 
what you 
have 
where 
you are. 
 
Theodore 

Roosevelt 
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Marketing Keys 

• Stewardship 

• Different messages 
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From NCPP Presentation by Meryl Cosentino and  Mary Lou Murphy, St. Francis 

Hospital, Roslyn, NY.  Used w/ permission. 
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Marketing Keys 

• Communication strategy based on 

fundamental principles  
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Marketing Keys 

• Reach audience in multiple ways 

– Social media 

– Wraps on magazines 

– Telemarketing 

– Quick Response Codes (QR)  
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What’s Working  

• Repeat gifts 

• Ads in organization publications 

• Less technical, more donor stories 

• Postcards 
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What’s Working  

• Personalization  
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What’s Working 

• Thematic messaging 
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What’s Causing Problems 

• Internal disorganization 

• Direct mail 

• Unfocused audience and/or                

message 
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Program Effectiveness 

• Establishing a baseline 

• Show growth year over year 

• Pipeline of planned gifts 

   
   Don’t judge each day by the  
   harvest you reap, but by the 
    seeds you plant.  

   Robert Louis Stevenson 
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Conclusion 

• The power of influence 

– Strategy 

– Messaging 

– Vehicles  

– Audience 

   He who influences the thought 
  of his times influences the  
  times that follow.   Elbert Hubbard 
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Questions? 

Contact: Edie Matulka, Senior Consultant 

  or 

  Ann McPherson, Marketing Consultant 

   

E-mail: ematulka@pgcalc.com 

  amcpherson@pgcalc.com 
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